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RESERVE NOW

Getting the most from 
an essential channel

It’s been over 50 years since the computer programmer 
Ray Tomlinson sent the first email out into cyberspace.

There are now an estimated five billion active 
email accounts operating across the world – with 
hundreds of billions of emails sent every year, 
via a plethora of servers and protocols. 
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On the other hand, maximizing ROI from global email campaigns is 
becoming complicated. Launching, troubleshooting and optimizing 
campaigns – in a bid to keep all-important deliverability rates up 
– has become a time-consuming and resource-heavy challenge. 
When you factor in ever-changing spam solutions and email-related 
regulations and laws, it’s clear that even the most talented and 
capable enterprise email teams require ongoing help. 

This popularity can be a double-edged 
sword for enterprises. On the one hand, 
email is a well-established and reliable 
means for engaging customers at scale. 

This ebook might help. It explains how to go about tackling email 
send complexities and maximize the ROI of email.

We break down the challenge your email teams are facing before 
explaining how some of the biggest brands in the world — like 
TikTok — are solving these problems to squeeze every last drop  
of value from this essential channel.

1
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The compound 
complexity of  
enterprise email

Email is a bit like a prize racehorse — a high performer that 
needs constant support and attention. The second you take 
your eye off a campaign something may go wrong. And what 
worked last month won't necessarily work in the future. This 
is the key to understanding why email campaigns often fail 
to deliver the expected or promised return on investment. 
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AGREE TO THE CONDITIONS

1

Compliance and complexity
There are now more regulations and technologies governing  
what can and can’t make it into personal inboxes than ever before. 
There’s the CAN-SPAM act in the US, GDPR in Europe, and the 
Schrems II transatlantic data ruling. Then there’s DMARC (Domain-
based Message Authentication, Reporting & Conformance) and 
neural network spam blockers. All in all, the email inbox has 
become an increasingly contested and protected site. 

Understanding and complying with these rules and regulations 
is a complex and time-consuming undertaking that never really 
ends. And if your customer base is global, then the challenge is 
compounded as different regions have different rules.

Email is an efficient, high-value  
and low-cost channel. But managing 
and maintaining email campaigns 
requires constant monitoring, run-of-
the-mill upkeep and problem-solving, 
and general mastery of compliance 
and delivery best-practices.
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Punishing prices
The other component to consider here is the cost of email. Email 
is, by and large, a cost-effective channel but certain pricing models 
can hit ROI. For example, some providers charge per batch or block, 
rather than per send. Businesses pay for a fixed number of emails 
and if they exceed this amount they are charged for another batch. 
This isn’t really a problem if you know precisely how many emails 
you’ll be sending but often this isn’t the case. 

Another common tactic is charging extra for fairly basic services. 
Most enterprises are paying a premium for monitoring and 
deliverability services, which should come as standard.

If you’re on the receiving end of unfair pricing models, suddenly a 
supposedly cost-effective, high-value channel can become  
very expensive.

The cost of complexity
Few communications teams can maximize the ROI of email  
without close, ongoing support from global email experts.  
Without it, emails fail to reach inboxes and targets are missed. 
Every undelivered email has a business cost.

There’s also the opportunity cost to consider. While email  
teams grapple with these issues they’re neglecting more  
strategic projects, such as optimizing customer journeys,  
improving workflows, rolling out potentially profit-making email 
campaigns, searching for suitable use cases – the list goes on.

And this ground-level inefficiency and frustration has an impact 
on critical metrics and business targets. This manifests as broken 
customer journeys, reputational damage, lost revenue and lost 
profits. 
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Fixing the economics  
of email 

To get the best from email, you need to ensure you’re 
minimizing the maintenance and support burden 
generated by the channel, while reducing the cost of 
the service itself. There’s a limit to what you can do with 
your internal team. Upskilling or growing headcount is 
an expensive and inefficient solution to the problem. 
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Finding the right email partner is 
the answer. First of all, you need to 
ensure that providers are offering 
99%+ up-time and deliverability rates, 
plus best-in-class security. You also 
need a specialist partner with the 
resources to ease your pain and guide 
you through challenging tasks. 

A partner that:
• Has a presence in local markets and an intimate knowledge  

of local data privacy and SPAM regulations

• Works with the world’s largest enterprises and understands 
their specific challenges and requirements

• Makes it easy to get started and supports you throughout  
the implementation and deployment phases (and beyond)

• Offers a fair price, which includes everything — expert 
consultation, strategic assistance, deliverability & performance 
services, global regulatory guidance, local support in the 
required local language, and all the design and template 
features you need.

This is where we come in…
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Why Infobip for email? 

Infobip is the world’s most connected cloud  
communications platform. We’ve helped some of the  
world’s biggest companies fix the economics of email. 
How? By delivering an enterprise-grade email service that 
leverages our long heritage and deep expertise orchestrating 
global customer communications on almost any channel.
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Rather than explain what we do, 
we’d like to show you. Here’s a quick 
story about how we helped UNICEF 
streamline communications and boost 
donor retention in its quest to protect 
children’s rights across the world.

“Infobip provided the best value for money 
and offered the array of solutions we were 
looking for, as well as a set of tools to 
implement as our operations expanded.” 

– Paula Costa, Marketing and Partnerships, UNICEF

The problem
We first started working with UNICEF after its  
communications team noticed a drop off in donor retention  
and an increase in churn for first-time donors. 

The issue seemed to lie with its approach to omnichannel 
communications. It was using a mix of channels managed by 
different providers, which led to inefficiencies and data silos.  
With no centralized view of customer behaviour, it couldn’t  
deliver joined-up customer journeys.

In terms of email, UNICEF had no validation process in place.  
So while delivery rates were high, the email team wasn’t sure  
if they were reaching the right people.

The solution
By making the switch to Infobip, UNICEF was able to streamline 
communications and break down data silos. They can now manage 
email, SMS, WhatsApp Business, and Voice from a single platform.

And we’ve validated their email database to ensure it’s clean and 
up to date. So now their email team can send messages with the 
confidence they’ll reach the right target at the right time.

The results
• 7.8% increase in donor retention rate

• 33.3% decrease in churn rate

• 4% conversion rate on cart abandonment flow
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We’re helping enterprises across a range of verticals; 
such as financial services, logistics, ecommerce, retail and 
telecommunications, get the best from email. And in doing  
so they’re:

• Saving huge sums, optimizing teams, improving customer 
journeys and reaping the myriad benefits from improved 
deliverability rates

• Simplifying the complexity of global communications, 
focusing on strategy and improving their interactions

Get the most from email

These email teams have the freedom to focus 
on the bigger picture. With the practicalities 
handled, they’re uncovering even more 
profitable use cases. They’re driving email 
activities at a more strategic level, and 
enjoying the fruits of a fully-fledged email 
solution delivered with a fair, transparent 
pricing structure.

Ready to learn more?
Our enterprise email brochure breaks  
down the eight ways we can help you  
do more with email while reducing costs  
and becoming more efficient. 

Read the brochure

• Staying abreast of regulatory changes, privacy trends,  
and the spam situation in every corner of the world. They can 
scale up and down, move quickly, and adapt their approach 
based on evolving situations in different geographies. 

• Choosing where to hold customer data, using different  
data centers in the regions of their choice

• Balancing the costs and complexities of email, and finding 
time to prepare themselves for the revolution in data-driven 
automated customer interactions that is happening around 
them. In fact, they are already future-proofing their  
interactions by integrating data between all their channels.
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One platform. Any interaction.
If, like UNICEF, you’re using multiple channels to connect  
and engage with customers then you’re probably aware of  
the headache that comes with juggling multiple platforms and 
providers. Aligning and connecting different parties creates yet 
more work for your team.

Infobip’s cloud communications platform helps enterprises interact 
with customers and employees in endless ways. Email, SMS, instant 
messaging, chatbot solutions, voice, social.  This is a one-stop shop 
platform featuring the widest variety of digital communication 
tools, solutions and channels on the market. And you only need  
to deal with one account manager, one support team, one  
platform and one bill.

The exciting part of the story is that enterprises that work with  
us are easily rolling out and orchestrating ultra-secure, automated, 
data-driven, multi-touch interaction journeys that are compliant 
with regional regulations anywhere in the world.

Email – an important first step
You don’t need to have immediate ambitions to run multichannel 
campaigns to become an Infobip customer. But moving email 
traffic on to our platform can be an important first step to future 
proofing your customer interactions. 

By connecting to a platform that offers this level of network 
reliability, scale, flexibility and automation innovation – not to 
mention support from teams in 70 offices worldwide – you’ll be 
ready to adapt to the communication needs of the fast-changing, 
post-pandemic digital world.
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Take an email 
test-drive

You can put our email system to the test by migrating a small 
amount of your traffic onto our servers. It’s a quick and easy way  
to see if we deliver the results we promise. You’ll find that our email 
team makes the migration process incredibly easy. And if you like 
what you see, you can migrate more traffic when you’re ready.

The brands that have moved email traffic to Infobip improve 
deliverability rates, stay ahead of regulation and trends, save 
time and resources, refocus on strategy, and improve customer 
journeys – all while lowering costs and boosting efficiency. 

Head to our sign-up page to set up a free  
Infobip account – then get testing. 

Sign up

Or read our brochure to find out eight ways  
we can help you secure the results you need.

Start reading
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Global reach and local presence
Our local presence enables us to react 
faster and have everyday interactions with 
our customers, providing solutions in-line 
with their needs, local requirements and 
based on proven global best-practices.

700+ direct-to-carrier connections

Connect with over 7 billion people 
and things

Strong enterprise client base

70+ offices on 6 continents

Scalable, fast and flexible solutions
Our solutions are created to adapt to 
the constantly changing market and 
communication trends at speeds and levels 
of precision and personalization that only 
an in-house solution can offer.  

Best-in-class delivery rates

High speed and reliability

Low latency

In-house developed platform

Remarkable customer experience
We will help you to get up and running 
in no time, whether it’s assisting with 
integrations, messaging best practices or 
solutions consultancy.

Technical expertise 

Solutions consultancy

Customer success management

24/7 support and network 
monitoring

Own infrastructure
Our worldwide infrastructure easily scales 
horizontally, leveraging the hybrid cloud 
model to never run out of resources. 
Our built-in global compliance engine is 
constantly updated with the latest in-country 
regulations and operator requirements. 

Locally available services 

Compliance to local 
regulations 

40 data centers worldwide

The Infobip Advantage

www.infobip.com

best a2p sms vendor as rated 
by mno’s 2017, 2018, 2019, & 2020

best a2p sms vendor as rated 
by enterprises 2019, 2020

tier 1 sms firewall vendor 
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top 10 innovator of 2020
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 solution 2020
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platinum winner as the best rcs provider in 2021

platinum award as the global cpaas provider in 2020

platinum award as the emea cpaas provider in the 2020

platinum award as the best rcs provider in 2020

gold award as the best digital identity solution in 2020

winner - 
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best customer engagement 
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Take an email 
test-drive

You can put our email system to the test by 
migrating a small amount of your traffic onto 
our servers. It’s a quick and easy way to see 
if we deliver the results we promise. You’ll 
find that our email team makes the migration 
process incredibly easy. And if you like what 
you see, you can migrate more traffic when 
you’re ready.

The brands that have moved email traffic 
to Infobip improve deliverability rates, stay 
ahead of regulation and trends, save time and 
resources, refocus on strategy, and improve 
customer journeys – all while lowering costs 
and boosting efficiency. 

Head to our sign-up page to set up a free Infobip 
account – then get testing. 

Sign up

Or read our brochure to find out seven ways we 
can help you secure the results you need.

Start reading
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Rather than explain what we do, 
we’d like to show you. Here’s a quick 
story about how we helped UNICEF 
streamline communications and boost 
donor retention in its quest to protect 
children’s rights across the world.

“Infobip provided the best value for money 
and offered the array of solutions we were 
looking for, as well as a set of tools to 
implement as our operations expanded.” 

– Paula Costa, Marketing and Partnerships, UNICEF

The results
• 7.8% increase in donor retention rate

• 33.3% decrease in churn rate

• 4% conversion rate on cart abandonment flow

The problem
We first started working with UNICEF after its communications 
team noticed a drop off in donor retention and an increase in  
churn for first-time donors. 

The issue seemed to lie with its approach to omnichannel 
communications. It was using a mix of channels managed by 
different providers, which led to inefficiencies and data silos.  
With no centralized view of customer behaviour, it couldn’t  
deliver joined-up customer journeys.

In terms of email, UNICEF had no validation process in place.  
So while delivery rates were high, the email team wasn’t sure  
if they were reaching the right people.

The solution
By making the switch to Infobip, UNICEF was able to streamline 
communications and break down data silos. They can now manage 
email, SMS, WhatsApp Business, and Voice from a single platform.

And we’ve validated their email database to ensure it’s clean and 
up to date. So now their email team can send messages with the 
confidence they’ll reach the right target at the right time.

Ready to learn more?
Our enterprise email brochure breaks down 
the seven ways we can help you do more with 
email while reducing costs and becoming more 
efficient. 

Read the brochure
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We’re helping enterprises across  
a range of verticals; such as financial 
services, logistics, ecommerce, retail 
and telecommunications, get the best 
from email. And in doing so they’re:

Get the most from email

• Saving huge sums, optimizing teams, improving customer 
journeys and reaping the myriad benefits from improved 
deliverability rates

• Simplifying the complexity of global communications, 
focusing on strategy and improving their interactions

• Staying abreast of regulatory changes, privacy trends, and 
the spam situation in every corner of the world. They can scale 
up and down, move quickly, and adapt their approach based on 
evolving situations in different geographies. 

• Choosing where to hold customer data, using different data 
centers in the regions of their choice

• Balancing the costs and complexities of email, and finding 
time to prepare themselves for the revolution in data-driven 
automated customer interactions that is happening around 
them. In fact, they are already future-proofing their  
interactions by integrating data between all their channels.

These email teams have the freedom to focus 
on the bigger picture. With the practicalities 
handled, they’re uncovering even more 
profitable use cases. They’re driving email 
activities at a more strategic level, and 
enjoying the fruits of a fully-fledged email 
solution delivered with a fair, transparent 
pricing structure.
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